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1 Vem ar Hansi:

Natur & Friluftsmanniska
sk * X SVENSKA TURISTFOREMINGEN |
Naturshyeite =

Filtbiologerna, SNF, SOF ww svensicaturistioreningen.se |
Biologistudier Uppsala Universitet —d. .
Starta Friluftsforening for studenter Uppsala ﬁ%?f‘
Friluftsframjandet Uppsala; Fjalledare (STF) Klatter-, MTB & skidinstruktor _s'_\‘!z_,
Telemarksinstruktor Friluftsfraimjandet Lule& il -
Ordforande Friluftsframjandet Chuli m""'ﬂgﬂgﬂ '
Kajakinstruktor Friluftsframjandet Lulea A Tharpu Chal 5500m
Expeditionsledare klattring, Alperna, Kirgistan, Nepal 77%
Annapurna Himal, Nepal

1 Vem ar Hansi:

Akademikern Bitradande Professor & Docent Upplevelseproduktion, LTU | l

Postdoc Molecular Evolution, Queens University, Ontario
Fil.Dr. (evolutionar) Genetik, Uppsala Universitet

Biologexamen (Fil. Mag) Biologi, Uppsala Universitet
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Forskning - Polarturism

Swedish-Russian Tundra Ecology Expedition 1994
North East passage in the steps of Nordenskiold

Student-on-Ice University Antarctica Expedition 2009, 2011, 2013

STUDENTS ON ICE

< itions-
cric




Turism
Bruksguide Surahammars Bruk

Guide Fagelresor for biologistudenter Uppsala universitet
STS Skidguide Badgastein

% ALPRESOR
Hansi-Bansi Skitours STORST PA RESOR ThL ALPERNA
Strovtagsguide & reseledare TEMA Osterrike, Samos, Cypern, Madeira
Reseledare & Safariguide TEMA Tanzania

Trekkingledare TEMA Nepal

Reseledare - expeditionsledare Projekt Nepal

Egen foretagare 2000 HG Natur & Aventyr

Guide Natura 2002 ! HE Natur
& Aventyr

(£ Guide Natura

== Tranyforming Nature isio Esperiences
1\

1 Vem ar Hansi:

Guiden
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Guide Natura Affiarsomraden:

" .‘!- (£ Pitea Kajakcenter
} ‘ Aot \ vy Guide NATURA

/ %}Piteé Skéargardsstugor

vy Guide NATURA

/ % Pitea Battaxi
vy Guide NATURA

fr: Y Skargardsupplevelser
) NATURE'S BEsT g Kalde riem

o/ | SO

ited Kajakcenter

- P
Gl."dﬁ N"u“ | év‘ v Guide NaTura
\
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1 Vem ar Hansi:

vy Guide NaTura

( é‘;lteé Kajakcenter

11

» Guide NaTtura

/%,Piteé Battaxi 1 Vem 5[’ HanSi:
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(4 Skérgardsupplevelser
éy\ vy Guide NaTura
o

1 Vem &r Hansi: h

\

13

o0 ° R —‘
/“ Skérgardsupplevelser 1 Vem ar HanS] t
L/% vy Guide Natura

\
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(£ Skérgardsupplevelser 1 Vem ar Hans‘ °
\ vy Guide NaTura
15

1 Vem ar Hansi: |
&

( 2 Pitea Kajakcenter Botha
7\ v Guide NaTurA MIDNIGHT SUN v
 dayadng  MARLEORLAL

—
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1 Vem ar Hansi:

Guide NaTura
Seven Season Concept

17

1 Vem ar Hansi:
Ordforande Visit Pitea E.F.

S * 0 2019
Vl S It Itea 2018-2020 BCD Business Capacity Building -
67 mkr (1,8 mkr Pited)

EKONOMISK FORENING

2015-2017 DCB Destination Capacity Building -

DESTINATION 2014 152 mkr Swedish Lapland (12 mkr Pited)

Pitea

a part of Swedish Lapland

Pitealks

PRESENTERAR
-

18
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En Res genom Pitea och tiden

2 Pitea som turistdestination

- ' f

\ s oo VisitPited

19

2 Pitea som turistdestination

Gar bra for Pitea turism:

) #

\ s oo VisitPited

PT 29/10: Rekordsommar 2019:
Gastnatter okade med 12% jamfort med 2018
Andel utlandska gaster okar 12% (Norge, Tyskland, Nederlanderna)

Campinggaster storsta grupp

20

2017: 551 mkr omsattning
2017: 1,1 miljoner besokare

2017: 500 000 kommersiellt boende
2018: 45 mkr kommunala skatteintdkter

2023-12-13
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2 Pitea som turistdestination
Gar bra for nationell och internationell turism:

UNWTO Tourism Towards 2030: Actual trend and forecast 1950-2030

2018 144 . .
i a ormcasts
L 1000 "
to ki 172000 e &
S ) ,=é. .
'l i”" ==r .g e mAfica 14bn
£ 1200 W Middie East
T Do =3 i B Ameie
P §rom Asia and the Pacific o
3
2w Europe
Kalla: Tillvaxtverket 5
5 o
En ay varldens storsta naringar- global 5w
tillvaxtprognos 4% arligen till ar 2030 =
200
Sverige klattrar, varldens 19:e storsta 0 : |
turistekonomi (Norge 46:a, Danmark 41:a) 1950 1980 oo 150 o0 2000 = w0 o
Kalla UNWTO
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2 Pitea som turistdestination
Vara USPar - Nordens Rivera

\ Swedish * |~ Lapland*

22
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2 Pitea som turlstdestmatlon
Vara USPar - Eventstaden .

Swedsh | Lapland® © PDOL

¢ Pitea Summer games
Stora Nolia
Festspelen i Pite dlvdal
Pitea Dragway
Skidrgardsfesten
Marknader och manga fler

23

2 Pitea som turistdestination
Vara USPar - Handelsstaden

v f 3 e
.
° ° Y
\ Swedish |~ Lapland*

24
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Vara USPar 7@

2 Pitea som turistdestination
Vara USPar - Skargarden?

2 Pitea som turlstdestlnatlon

Solanderparken Ojebyn kyrkstad Lindbackstadion

visit Pitea

MANnGA meR!

Pite Havsbad Aventyr Vastra ajen

2023-12-13
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2 Pitea som turistdestination
Vara USPar Bende?

Vistra Kajen Camping Skoogs City B&B

S gl

Pensionatet

Javregarden

MANGA MEeR!

Storstrand Hotel Bishops Arm
27
B 3
3 Piteas Mojligheter

Tillganglighet

. Luled Airport (53 km, 39 min)

. Skellefted Airport (97 km, 1h15min)

. Arvidsjaur flygplats (123 km, 1h36 min)

. Luled tagstation (53 km 42 min) %

- Je

«  Alvsbyns Tagstation (52km 45 min) Ry

. Bothniabanan ?

. Stockholm by t&g 11h 10 min

. Stockholm by flyg (Lule&) 1h 20 min

E Stockholm by bil 9h 35min (850 km)

. Pited - Nordkap 11h 10 min (884 km)

. Pitea - Tromso 8h 26 min (751 km)

. Pited - Narvik 6h 37 min (558km)

«  Pited - Bodd 6h 4 min (487 km) Sﬁ

. Pitea - Rovaniemi 3h 29 min (296 km)

. Pited - Vaasa 7h 32 min (622 km)

. Pitea - Kipisjarvi 6h26 min (545 km)

. Pitea - Salla 5h 13min (445 km)

. Pited - Kandalasha 7h 42 min (649 km)

. Pitea Murmansk 10h 15 min (855 km)
28
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Tecnical Visits

Smurfit Kappa, Lindbacks, Sunpine,

Fortlax, Markbygden, Studie Acusticum =
m.m.

3 Piteas Mojligheter

3 Piteas Mojligheter

Lindbacks stadion

Monarken

30

15



31

3 Piteas Mojligheter

Iglootel at Pite Havsbad

—

Skargarden sommar

2023-12-13
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3 Piteas MOJllgheter.e — 1

Skargarden sommar

33

3 Piteas Mojligheter 1

Skargarden L / Pitea Skargardsstugor
% vy Guide NATURA
/N

17



3 PlteaSMOJ llgheter

Skargarden vinter

35

3 Piteas Moj llgheter

Skargardens sommarljus

36
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3 Piteas Mojligheter

Norrsken

37

3 Piteas Mojligheter

Pitea Ice Arena

38
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3 Piteas Mo / ll%

Naturreservat

27 reservat:
Utmaningar: - ”8ar”, sma ytor, saknas boende (infrastruktur)

39

3 Piteas Moj llgheter

Innovationer -Bubble-Retreat

40

2023-12-13
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3 Piteas MOJ llgheter

Transformativ turism

The Arctic Lifestyle, Friluftsliv, Wenness,
Naturkontakt, Skogsbad etc.

41

3 Piteas Mojligheter

Solanderleden

il

¢ SOLANDERLEDEN

O] T

42
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3 Piteas Mojligheter

Solanderleden

@8

SOLANDERLEDEN

43

3 Piteas Mojligheter

: Iy ° 1. Infjarden runt
CYkelleder i Pitea 2. Alvdalsleden
3. Markbygdsleden
4. Cykelsparet
‘| . \ 5. Sverigeleden
-] o= CykelPOOl o Aivgaisioden | .. 6. Ankarskatanleden
7. Djupviksleden
[J > | Cykelsparet 8. Framnasleden
® { \ 9. Havsbadsleden
ook 10. Norrfjardenleden
11. Pitholmsleden
12. Svaruddsleden
13. Oholmaleden

GRADERINGSUNDERLAG
o

Markbygdsleden

stenig.lerig.
tte ers | et harrarg|

[Fanar: ringa 12 spanga
2 mimdew soun_minelro
¢ & Blona; ‘mindre petar | varaktigs
o0 sfier regn polar
Bers: plata hande

Glammerstrisk

natar hsitar
& stmanante | Uenanance

44
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En Res genom Pitea och tiden

4 Piteas Utmaningar

Pitea

PRESENTERAR
~

visit Pitea

DESTINATION

Plt o)
a part of Swedish Lapland

S= o o Vision: Visit Pitea e.f. insatser ska leda till SWEdISh Lap[and
V I S It Itea att Pitea ska vara det ledande sjalvklara UISItOFS BOBF d
EKONOMISK FORENING valet av destination dag som natt aret runt.

45

4 Piteas Utmaningar
Konkurrens visit Pited

Visit a%t V' =4
\V|S|t Vasterbotten /),b UNKONHG&CO Visit ‘ ‘
Voo IN LAPLAND org wsntumea se SWEden

mmmmmmmmmmmmmmmmmm
FINLAND visIT ’ Vta {{ HALSINGLAND

HALLAND GASTRIKLAND o) )\ AND BOOK s s VISIT DALARNA

VISITNORWAY.COM
vistOSTER Vst Tivmra. 7;”‘"’(:’ visiT &% Visit Aland
GOTLAND ~ ——— SKELLEFTEA o

o;:snsuuo m ViISIT VARA @z FINLAND
Vistlrezm Vlsvlt. ;O.ST agen @S,

o HAGFORS VlSlt Motala se

v Kristinehamn Valkomm rgétlands sjostad
)0

VISIT SURREY

COM

Bl

OF Pesryay

46
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4 Piteas Utmaningar
DMO - Destination Management Organisation

-

visit Pited

Destination

Marketing —= Letsure
Pitea

Samarbete

med andra Technical
destina- Visits
Destil nation__< tioner
Management Visit Pited
DESTINATION

TA/TO &
Marknads-
foring

Kompetens
-utveckling

47

11 miljarder 2100
9,7 miljarder 2050
8,3 miljarder 2030

4 Piteas Utmaningar
Megatrender inom turism

7,7 miljarder 2019

- World Population Growth
10,000 BCE to Present

7,000 Million
(c.2012)

2,000 Million
1,000 Mllllo* 2020: 1,6 miljarder
TURISTER
e | | VARLDEN

100 Million ‘ 13/12 2012

40 Million

(logarithmic scale) Iron

10 Million

4 Million

1 Million

~1000 o 1000 2000

© 2009 Bryzi”

48

24



4 Piteas Utmaningar
Megatrender i samhallet

. &
Affluence

B &
Technology ‘ ‘j iﬁ A
Globalization

A

bt e _
L 3 Stimulating Community
Guiding Transformations
Staging Experiences /
Experience Society
Consumer Society
Post-modernity Dream Society
. k /4 Network Society
Delivering Service Digital Societ
Knowledge Society 9 ¥/
O Service society
Modernity Attention Society
Producing Goods Techno-Society
Post-Industrial Society
; Etc.
Pre-modernity
Extracting Commodities /‘
Pre-history B\ > g
Living of the land /Q e ga SN
g L E‘
180 9"

20(h 21st
Century Century Century Century

49

.A simplified stage model of progression of society and economical offerings. (modified after Pine & Gilmore 1999, Florida 2002, Luyckx Ghisi, 2006, Pink 2007, and others.)

o o R Fortsatt
4 Piteas Utmaningar el
Megatrender inom turism
Antal Turister Kritisk barighet ( Carrying Capacity) __Stagﬁ;ztion
Massturism 4 Stagnation Y
Lagt Pris Expert Navis
Mass Tourism ) !
Tillbakagdng
Konsolidering
Expert Novis
m# Utveckiing
Expert Novis Special Interest Tourism
1 X Alternative Tourism,
Specialturism I ;i1 ckning Eco Tourism
Hogt Pris '
Phil Dearen, Vancouver > Tid

50

2023-12-13
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4 Piteas Utmaningar
Megatrender inom turism

HUMAN POPULATION
GROWTH CHART

£ BILLIONS &

1 THINK | CANL..

(inchuding projections) | THINK | CAN...
| HOPE 1 CAN...
YEAR
T I} i 1 1 1 I 1] I
14 m L] ] 0 1601700 1500 1500 200
Wmcwwwm Lo H

4 Piteas Utmaningar
Megatrender i samhallet

Industri revolution 3.0 - digital transformation = paradigm skifte
(e-business, e-handel, e-betalningar, e-turism, e-resande, digitala generationer etc.)

Digitalisering = accelererande evolution av hard och mjukvara:
* mixed reality (VR, AR)
« artificial intelligence (Al)

» robotization and automatization S N ”‘\-':x_,'
¢ psychometrics micro-targeting *Qw.::':aﬁ

0-a q g S ey, 29
« digital footprints and big data "~~a,:'_-b:~

* cloud computing

*  blockchain technology e
« gamification

* holographic telepresence

+  web4.0 ' 4

* Internet of Things (loT) .

* quantum computers,

* etc ey

2023-12-13
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VISIT ARCTIC EUROPE S#=i=-—EN

26



4 Piteas Utmaningar
Paradigmskifte inom turism

Digital
transformation
inom turism

53

4 Piteas Utmaningar
Paradigmskifte - upplevelseparadigmet
Fran turismservice - upplevelseproduktion - transformativ turism

2023-12-13

Konkurrenskraft

Kundbehov

Progression of economic value, Pine & Gilmore 1999

54

Pris

27
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4 Piteas Utmaningar
Paradigmskifte - upplevelseparadigmet
Fran turismservice - upplevelseproduktion - transformativ turism

100%  Tirism 1.0 Turismservice

8 First Generation
2 | i of experiences
a N Degree of Direction
2 -~
&
2 Industrial
4, Experience _+ Upplevelseproduktion
£ Production 4 ism2.0
o Second Generation
g T of experiences
H Experience Transformativa
H Production
5 .o upplevelser
o sm3.0. YPP c
5 Personal oot Third Generation
2 Experience of experiences
Production
0%
0% Staging of experience settings by the customer 100%
Figure 2. Different generations of experience production as actor- relationships in the creation of

meaningful experiences. (modified after Boswijk et al 2012, p 11)

55

Deception Istand Antarctica 2009

28
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4 Piteas Utmaningar Y
Paradigmskifte - Hallbarhetskravet

i ustalnable

1992 Environmental Commission
Rio “Agenda 21”
f

@ peiiome GLIALS

2015: "Transforming our World:
the 2030 Agenda for Sustainable Development*
17 goals, 169 targets

1987 Brutland Commission
“Our Common Future “
Sustainable Development

2000: Millennium

1982 Palme Commission Development Goals for 2015
“Common Security”

Agenda 21:

1980 Brandt Commission Att sakerstalla framtida generationers majlighet till ett
“ Common Crisis” tolerabelt liv pa Jorden.

1972 15t Global Environmental Att sakerstalla dep f(_)rts_atta §x15tensen av liv och
Conference Stockholm civilisation pa Jorden.

57

4 Piteas Utmaningar
Paradigmskifte - Hallbarhetskravet

y SUSTAINABLE £ "=
@ Dllé'VELOPMENT 8 ALS P34

2 IERD GOODHEALTH QUALITY GENDER CLEAN WATER
HUNGER AND WELL-BEING EDUCATION EQUALITY AND SANITATION

1 NO
POVERTY

DECENT WORK AND 1 10 REDUCED
ECONOMIC GROWTH INEQUALITIES

o G

11 ocownnres” | 12 coruneron

nEéE cx)

13 fov 14 oo [ 10 o 16 Fiﬁ%ﬁ:ﬁi&'“ 17 fneaons @
nsmm!g_ys SUSTAINABLE
DEVELOPMENT
T », GOALS \

58
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4 Piteas Utmaningar =889

Paradigmskifte - Hallbart foretagande BEA
Hallbar Hallbart resursutnyttjande

avfallshantering Sustainable
resource
management

Design for Hallbarhet

Design for

Hallbar livsstil sustainability
(D4S)

cl
pmdm?rn Ren produktion &

&resource  regyrs effektivitet

Hallbar marknadsforing Sustainable efficiency
consumption &
production
Sustainable
transport

. A - Hallbara transporter
Hallbar anskaffning och inkop

Eko-markning och certifiering
59

4 Piteas Utmaningar
Paradigmskifte - Transformativ turism

Gron (turism)pedagogik - 5C ldrandemal
Social Cultural People Places Individual Social Rights Self Others

Care

Environmental Scientific Planet Political Global Responsibility Planet

Efter Higgins “Alternative Pedagogics” ,,E dUCG tion (an d tourism ) ShOUl d

be helping change the world” |
60

2023-12-13
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4 Piteas Utmaningar
Leverera akta cirkular ekonomi

Naturvardsverket:

En vaxande befolkning och okad
ekonomisk aktivitet forbrukar
jordens resurser allt snabbare.

Vi behdver en hallbar utveckling och
en ekonomi som bygger pa kretslopp
- en cirkular ekonomi

Fran linjart... .. till cirkuldrt

— O

61

Mixed Reality VA, VR, 4D, 5D

4 Piteds Utmaningar erains

Robotization

Paradigmskifte - Digitalisering Gamification
Elon Musk o
Wantsto
4 ‘l Merge Your )
AR Brainwitha
This augmegted: Computer [
IT INTEGRATES Al AND reality tablet shoﬁb\
AR TOPRODUCEALNE the future of ediication ; i =
& - S— ‘ Q & =-- R
" =

@, "
%Bigl)ata ﬁuTH|N il
‘ ¥y :k‘/‘:
-,
Digital Footprint

Y Brain-computer interface _‘) Big Data

Sophia is very confident
P

.

THE FIRST ARTIFICIALLY
INTELUGENT [I[STGIeY
JUSTLAUNCHED

EARTH AND IT'S AWESOME I T—

Teleprecence Virtual tourists Vearables Bioniska kontaktlinser "

- - GOOGLE UNVEILED THE NEW GOOGLE
n g
)

Sociala medier

62

2023-12-13
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4 Piteas Utmaningar

Paradigmskifte - Digitalisering

Web 4.0 *  Semantic Agent-centric Personal digital trovel
2020- Ubiquitous , |jyeq data Web of Tings ogents & guides
Web *  Semantic Wikis Integration Virtuol tourists
o 2 Intelligent Web
| integrate
Web 3.0 ®  Virtual worlds Machine-centric 3D travel in VR
2010-2020 Semantic ¢ Intelligent Agents Web of Context Unser engagement
Web  © SmartApplications Collaboration Reviews & Ratings
®  Personalized Web Ufestream Behovioural advertising
/\ live *  Integrated games
Web 2.0 * Wik, Tagging Online
3 web booking
20002010 . xRS sasmadelid| i
Social Web *  Blogs, podcasts Reod - Write Travel communities
*  Social Networking Interoctive advertising
/\ share & Community Portals
Web 1.0 ® w Info-centric Info Search
. Web of content Email
1990-2000 TheWeb  « FileServers .
o File Sharing Read-only Bonner
= U Push o Websites

63

4 Piteas Utmaningar

Paradigmskifte - Robotisering

LG just unveiled

ol

TURISM-WEBB:

Web 4.0: Al-stédda
upplevelser pad webben

Web 3.0: Egenproducerade
webupplevelser

Web 2.0: Foretag interagerar
med gaster pa hemsida

Web 1.0: Foretag presenterar
information pa hemsida

2023-12-13
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4 Piteas Utmaningar
Paradigmskifte - Al-Marketing

MEGA ONLINE TRAVEL RETAILER
Dynamisk produktpresentation av
5000 turismprodukter fran 1000 foretag

[ ——— = = Q=== {

TravelAide = SPOTIFY for turism

Teavelade lceland E

L= T =TT = ]

.-- j

https://travelade.com/

=

65

4 Piteas Utmaningar
Paradigmskifte - Al-Marketing

Kollektiv forsiljning via on-line-
booking BOKUN

Arctic Adventure 100 egna produkter, POPULAR DAY TouRS
sédljer dynaminsk 1000 produkter pa
Island pa sin hemsida

66
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4 Piteas Utmaningar
Parad1gmsk1fte Pltea se7 ”Modern” hemsida

. E =

s

67
4 Piteas Utmaningar
Digitalisering av Visit Pitea? ”Modern” hemsida
Visit Pitea
Bokningsbara "
- produkter -|\
Smart
Destination?
68

2023-12-13
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4 Piteas Utmaningar

”"Modern” hemsida

Digitalisering av Visit Pitea?

N
Visit Pitea
portal
|
[ T T 1
Smart

Destination?

69

4 Piteas Utmaningar

Paradigmskifte - Smarta destinationer lo

, e THE
Consumer & Home LSmart Infrastruclure} (Security & Surveillance NEXT BIG THING
&% - ) e —
, L&

21 L0 L Aﬂﬁ/

&
e =@ &} =
Transportation

- o
— Y N a|.fs" & e a -
e W™y ,;“; B ZINTERNETor—

Reta‘ll . 8 Indu!smal / Others g ATHINGS - -
Gy SR8 i L Rl e S =M (\
Wy ha € Lﬂ % | ."‘:a "m R b= § = = m

70
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4 Piteas Utmaningar
Paradigmskifte - Smarta destinationer

THE

NEXT BIG THING

—)
SAMSUNG C HARMAN AMX

e ] v
P o
I * € il O._f:‘
I 2

DIEITaL COCIKPIT

BY HARNAN
Smart Cars

\sﬂl':"l:;_rﬂzmiss NA\A s ] ' Smart Destination

Smart Cities

Smart homes

71

4 Piteas Utmaningar
Paradigmskifte - Smarta destinationer

i

Information Exchange Center
(IEC)

| Artificiel Cloud Internet Of
Intelligence Computing Things

Smart
Turism

Qn’ nation

Hallbarhet

N

1stUNUJTO UWorld

0 Conference on =
Srmart Destinations
Murcia 15 - 17 Februnry 2017

72
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4 Piteas Utmaningar
Paradigmskifte - Smarta destinationer

Smart
Tourism

73

4 Piteas Utmaningar
Paradigmskifte - Smarta destinationer

Syftet med Smart Turism ar:

« Forbattrat turist-upplevelse o SFPTC_JFT t
Oka gistndjdhet Destination

Forbattrad effektivitet | resursutnyttjande \

Maximera destinationens konkurrenskraft
Implementera hallbarhet pa destinationen

De 6 A’s for en turist destination dr de komponenter som maste
digitaliseras | en smart turism destination

gymbol Reference to 6 A’s of tourism destinations
| (Buhalis, 2000 as cited in Buhalis et al., 2013) '
‘}} Attractions: natural, cultural, etc... ilable Pack f i [ O]
= services, etc... *
e Accessibility:  public transport, ' Activities M
airports, etc... 24 . y
\ Amenities: Restaurants, Hotels, Ancillary  Services: Hospitals, : —
@ etc... banks, etc... L 3o = 1= =) L P
o N\ >

74
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4 Piteas Utmaningar
Utmamngar for Smarta destinationer

Att utforma ett balanserat system av (digital) infrastruktur, relationer och varden.

¢ Att lyckas utforma “Soft SMARTness” (mjuk smarthet) = samarbete, innovation, ledarskap,
smarta beslut (humant kapital)

* Att lyckas etablera “Hart SMARTness” (hard smarthet) = teknologi och infrastruktur (IoT)
(=hjartat av SMARTness)

;»Téxr BIG THING ‘

iell Smart Destinati form: AISPOT mobile:

Al system for smart destination

s e
Ger ratt information vid ratt tillfalle
till turister med mobil reseassistent
Anvénder loT fér rekommendationer

aktiviteter, bokningar, biljetter etc.

“Going digital is no longer an option — it’s a must!

Lisbeth Bahl-Poulsen, DG Growth, EU-commission
https://aispot.no/

En Res genom Pitea och tiden
5 Pitea 2030 - vision

visit Pitea *
)

1. Hallbar destination enl. FN 17 mal
2. Smart destination som utnyttjar [l

irkular ekonomi

iseringens potential

E, Techical Visits, FIT, TO marketing & Sale
4, Hallbart foretagande - aret runt destmat10n under 7 sasonger med manga foretag

3. Hallbar destinationsorganisation fé

5. Pitea eventstad aven vintertid (Vinter-i-Pitea)
6. Pitea hemtrevlig handelsstad med levande stadskarna och levande landsbygd

7 Resmal for natur- och kulturbaserad transformativ smaskalig turism (wellness,
vandring/cykling, aventyr etc.) likval som traditionella camping & solsemester
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